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1. Background and Objectives of the Survey

Measuring customer service satisfaction levels and collecting 
requirements for improvement

”“ To predict PCSI score in the year and establish a strategy 

how to respond it by managing customers



2. Scope and Overview of the Survey

37.6%3,542 2,082 1,460 9,424 5,154 4,270 Total

39.9%722 437 285 1,808 1,263 545 1. CPP

42.2%1,432 1,208 224 3,394 2,776 618 2. CIAT

32.5%1,325 428 897 4,082 1,085 2,997 3. WFK Program

45.0%63 9 54 140 30 110 4. CSO Partnership and DI Program

Survey target

No. of samples

Survey method

Survey period



3. Survey Model and Analytical Methods
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4. Transcription Survey Results

▵0.1 ▿1.8 ▵1.2
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2. Survey result
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1. Survey overview

Target 
customer 

group

Population
(5,154 people)

Valid 
sample size
(2,082 people)

Response 
rate (%)

Score
(point)

• Recipient institution
• Project partner 

agency

• Recipient institution
• Project partner agency
• Service end-user

• Trainee
• Recipient institution

• Coordinating authority
• Recipient institution
• Project partner agency
• Service end-user

• 30 people• 1,085 people• 2,776 people• 1,263 people

• 9 people• 428 people• 1,208 people• 437 people

• 30.0%• 39.4%• 43.5%• 34.6%

• 83.3 points• 92.5 points• 92.3 points• 89.3 points



2. Survey result

△1.9 △0.3

▽0.3 △0.2 △0.7 △1.1 △0.5 △0.1 △0.1 △0.2 △0.4 △0.3 △0.3



2. Survey result
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3. CS solution and improvement direction



1. Survey overview

2. Survey result

3. CS solution and improvement direction
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1. Survey overview

• Project partner 
agency

• Project partner agency
• Dispatched personnel 

(KOICA volunteers, non-
KOICA volunteers, etc.)

• Project partner agency• Project partner agency

• 110 people• 2,997 people• 618 people• 545 people

• 54 people• 897 people• 224 people• 285 people

• 49.1%• 29.9%• 36.2%• 52.3%

• 84.6 points• 81.5 points• 79.2 points• 78.8 points

Target 
customer 

group

Population
(4,270 people)

Valid 
sample size
(1,460 people)

Response 
rate (%)

Score
(point)



2. Survey result

▽0.8 △2.8

△1.6 △3.4 △3.0 △1.9 △2.7 △0.7 △2.5 △3.9 △2.1 △2.9 △3.5
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3. CS solution and improvement direction
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